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The  
Brussels 
Airlines  
passenger

Brussels Airline fly 6.6m passengers per year

2%

AGE GENDER
TRIP

PURPOSE
FREQUENCY

First trip

Once before

2-3 times

4-5 times

6-10 times

24 times +

18-24

25-34

35-44

45-54

55-64

65+

26%

20%

20%

11%

13%

10%

58%

42%

67%

42%

22%

13%

13%

8%

33%

Business LeisureMale Female
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A valuable
audience

550k passengers per month
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22% 
of Brussels routes are to Africa

12% 
of passengers are C-Suite/Board Directors

74%
of business passengers make over 4 return trips p.a.

19% 
buy in-flight duty free, with Liquor, Beauty & Fragrances the top categories

25% 
of business passengers book their hotel under a week before travelling
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TAD 
Research

A boarding pass is  
viewed across 13  
journey touchpoints
Passengers look at their boarding  
pass over 4 times in any one journey

20% 
Look at  
pass in-flight

61% 
could recall 
advertised brands

25% 
Look at pass
traveling to airport

53%
would consider 
buying TAD  
advertised products

Source: Ink Boarding Pass Research 2012
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hubs

Top 10 Hubs Summer 

Brussels
Geneva
Nice
Berlin Tegel
Rome Fiumicino
Barcelona
Vienna
Madrid
Copenhagen
Malaga
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Brussels
Airlines  
TAD
ratecard

Print-at-home boarding pass 

€330 CPM

Dimensions: 738 x 339px


